
MEETINGS & BANQUETS

THE ILLUSION OF TELEPATHY

A gentleman removes a dollar bill from his wallet and stares at its serial number. Standing twenty feet

away, Jan Rose calls out the sequence as though she can see it right through his eyes. A glass of coins

is presented to a volunteer who hides a bunch of them in his hand – yet the exact number is

determined instantaneously. Three audience

members secretly select the names of jungle

animals which they fantasize about and, in an

outrageous game where To Tell The Truth meets

What’s My Line, their thoughts are revealed. 

A lady holds a photograph of her son tightly

between her hands – and his name is 

magically divined.

AN INTERACTIVE

AFTER-DINNER EXPERIENCE

Sound impossible? Not if you're watching the

sophisticated mysteries of Jan Rose and Danny

Orleans. Their special after-dinner act of magic

and mindreading is a favorite of Corporate

America. Combining audience participation with

the art of prestidigitation and the illusion of telepathy, they create an interactive theatrical experience

for their audience, involving them in entertaining demonstrations that are sure to be remembered.

HOW DO THEY DO IT? 

They challenge the minds of sale

forces, corporate management and

their clients. Lacing situational

humor through a variety of mind-

to-mind impossibilities, their

demonstrations bring people

together. Their cabaret-style

adventure makes audiences wonder

just where reality ends and 

fantasy begins.

Jan Rose has a cure for your entertainment headaches.

Reading minds for McDonald’s: Jan Rose explains “the rules” to McDonald’s
accounting department volunteers during a telepathic game of "To Tell the Truth."

(over) 

DO-01102 Step Sheets3  11/18/02  12:59 PM  Page 3



MEETINGS & BANQUETS

EXPERIENCE

Rose and Orleans are performers by nature. A former mathematics teacher, he’s been performing

magical presentations for businesses for over 20 years. She holds a degree in Communications from

Carthage College and is a member of Actors’ Equity Association. Together they travel over 50,000 miles

a year entertaining at receptions, hospitality suites, banquets, sales meetings and trade shows. 

THE FORTUNE 500

Over the past 10 years, the Fortune 500 have turned to Rose and Orleans to challenge the minds of

their customers and staff. Amoco hired them to entertain at ten management training seminars in the

Chicago area. Ameritech Information Industry Services relied on their special communication

techniques to deliver its corporate message at the Internet World Trade Show. USG and McDonald’s

have called upon their special talents to entertain staff. They were honored by Northwestern’s Kellogg

Graduate School of Management to speak on e-commerce in a program called “Beyond the Internet.”

THE POWER TO CHANGE

Jan Rose and Danny Orleans have the power to change the way the people with whom you do

business think about your company. Think of Jan Rose and Danny Orleans for your next event – 

they’re already thinking of you!

Internet World Trade Show: Danny Orleans and Jan Rose "sum up" the message for Ameritech as they captivate
crowds with their mind reading act.

(cont. from front)
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