THE MAGIC

BEHIND YOUR BUSINESS

& R[ /3 DANNY ORLEANS: THE MEETING MAGICIAN

o

? * & «9 Planning your annual sales meeting, users’ group conference, or incentive
1‘ special event? Consider the talents of Danny Orleans as your Magical Meeting

7,
Host. He'll add a touch of magic throughout your entire event and help you
G? demonstrate to your management, staff, or customers, that there’s
AORA'“:- N Magic Behind Your Business.

Corporate Magician,

THE OPENING RECEPTION Danny Orleans

Having a reception after a golf-outing or the night before the official morning kick-off? As your guests

enjoy appetizers and cocktails, Danny Orleans will mingle
through the party, astounding everyone with miniature illu-
sions. As small crowds gather around, he’ll make a wad of
dollar bills transform into hundreds, magically change the
time on someone’s wristwatch and, his antics with playing

cards, will border on the impossible. Having an event with

more than 250 people? He can bring in an extra magician

Dollar bills transform into hundreds . o
before the wide-eyed bank managers or, for big events, a whole team of magicians to be sure that

every guest is dazzled.

YOUR CEO — OUT OF THE BOX

Need a great way to introduce your CEO or a surprise guest
speaker? “Out of the Box” is the perfect magical illusion. The
audience thinks that the magician is letting them in on a secret
as he shows them the hiding place of his female assistant. But
the tables are turned when she suddenly disappears and in her

place is your CEO!

Tennant Company CEO, Chris
CORPORATE BINGO Killingstad magically appears.

Trying to build brand loyalty or a roll out a new product or program?

|B INGO Corporate Bingo is just the trick. Everyone gets a Bingo Card (which might be
| 2 |17(31[46]62
|_3 |1935|51 64|
|5 2[ m“ qzlﬁq when they get 5 squares in a row, they are instructed to yell out the name of

customized with your company’s name). But instead of shouting “BINGO”

8 23|37/53/67| your company. What happens? They don’t know it, but the game is rigged.

9"’4?9'»4(18 . . - .
e Despite the fact that everyone’s Bingo card is different, they all win at the

- same time. The result? A roomful of people, all on their feet, screaming your
Corporate Bingo:

Everyone’s a winner!  company’s name simultaneously — and everyone’s a winner!
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A MAGICAL EMCEE

Having a series of speakers, at your meeting? Danny Orleans has just the
trick to introduce each one (and break up the series of ho-hum
PowerPoint presentations.) Between each speaker, he interacts with the
audience as he performs a magic trick which adds humor, a challenging
impossibility or audience participation to your event. Each routine is built

around the speaker’s topic. Here are a couple of examples:

Corporate Magician,
Danny Orleans

A LOOK BACK — Is one of your speakers doing an overview of past
year? To get an accurate view of what’s behind you, you need a good
rear view mirror that’s not scratched, cracked or shattered. Holding a

large mirror, Danny inserts it into an envelope where it is pierced

with a pen and bent in half. “CRACK!” But when the mirror is

removed, it is magically restored. The Magic Mirror looks back

upon last year’s progress.

IMAGINATION — If your conference has a presenter who’s a creative thinker or innovator, Danny will

introduce him or her with an imaginary deck of cards. It’s invisible!
Danny mimes holding the deck and tossing it into the audience for
them to shuffle. That’s when the antics begin. As an attendee selects
and then shows the invisible card to everyone, the test of imagination

becomes hilarious. But the laughs turn to amazement when the

virtual deck becomes real pack of cards and the card imagined by an

A card imagined by an attendee, is the only one reversed in the pack!

attendee magically appears -
reversed in the deck!

TEACH-A-TRICK

What’s more fun than watching a magician do the impossible? Doing the impossible yourself! Danny
Orleans can provide the special props and teach your executives, sales force or customers how to
change a stack of nickels into dimes. What a great souvenir to take home to fool their friends. (And

what a great way to incorporate your message of increasing sales or profits.)
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DOUBLE YOUR MONEY:
Show a stack of nickels. Cover them up. They change into dimes!




